CANTRUST INDEX

% proof

anTrust
Index™
Results
Report

February 24, 2026




Table of Contents

Proof Strategies’ Commitment to Trust in Canada

Methodology

Executive Summary

In-Depth Results & Insights

Aggregate Trust Scores

Artificial Intelligence

Trust in Canadian Institutions

Sources We Trust

Trust in Business & Corporate Leadership
Government, Democracy & the Party System
Vaccines & Health

Values Performance

Trust Can Be Grown

Contact Information

\//

co 01 A~ W

13

31
33
39
46
53
62
65
67



Our commitment
to trust in Canada

The Proof Strategies CanTrust Index™ is now in its eleventh
year and is a leading source of research and insights on
trust in Canada. We track trust because societies,
democracies and economies cannot function without it.

Our study uses a 7-point scale with 7 being the highest
trust and 1 being the lowest. Respondents choosing 7, 6
or 5 result in the percentages of trust used in this report.

The 2026 Proof Strategies CanTrust Index™ is released
within two months of completion to ensure the most
current data and analysis. Our research tells the unique
story of trust among Canadians and who they believe is
trustworthy in this world of polarized politics,
misinformation, and economic anxiety.

Proof Strategies Inc. is a leading Canadian-owned communications and public affairs

agency. We ask better questions to create insight, grow trust and build stronger human
relationships. Learn more at getproof.com.



http://www.getproof.com/

Methodology - hQ\\QQ@
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 Survey of 1,501 Canadians using a national opt-in
panel administered by The Logit Group, an QW\ s

independent research company operating for over 25 1,501 PEOPLE SURVEYED
years and a member of the Canadian Research

Insights Council.

 Participants completed the survey instrument online
from either a mobile device or a desktop computer. CONFIDENCE INTERVAL
The study was completed in both official languages. OF "'I' 25

« Sample was representative of Canadian population PERCENTAGE POINTS
statistics by region, age and gender.

 Fieldwork was conducted from January 7 to 15, 2026.
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EXECUTIVE SUMMARY

Trustin Team Canada

* A hostile and mistrusted White House is influencing how
Canadians trust: if we can't trust the world, we can trust ourselves.

» Trust in each other and key institutions is on the rise in
Canada, signalling a willingness to work together in a disrupted world
context.

» Prime Minister Carney is the most trusted national leader,
at 45 per cent. Trust that “the electoral system is fair” is at a seven-
year high, at 58 per cent.

» Two-thirds of Canadians agree that government plays an
important role in providing services that make Canada better.

* Investing in Canadian jobs and building the economy has jumped into
the top reasons for driving trust in companies. Being Canadian-
owned also drives trust.

» Two-thirds agree that most people are honest and trustworthy.



EXECUTIVE SUMMARY

The Vaccine Divide

 Trust in the Canadian healthcare system rose to 58 per
cent from 54 per cent last year. However, almost a quarter
of Canadians said they have declined a vaccine for
themselves after a doctor recommended it to them.

 Most vaccine resistance in Canada is risk-based. Half
of those who have declined a vaccine for themselves were
most concerned about side effects or negative outcomes.

 Affordability ranks higher as a reason to decline a vaccine
for Gen Z and Baby Boomers, with 27 per cent and 31 per cent
ranking this reason in their top two, respectively.

» Canadians trust expertise. The strongest motivator
for accepting vaccines is knowing that they have been
widely studied for five or more years.

 Canadians trust "white coats" — their own family doctor,
physician specialists, pharmacists and pediatricians —
for reliable information on vaccines.



EXECUTIVE SUMMARY

Trust in Al Continues to Erode

» Al use is now at 57 per cent of Canadians on a regular or
occasional basis. Despite a significant year-over-
year increase in personal usage, trust in Al to better our
economy is down to 29 per cent, and to improve the
consumer experience remains at only 33 per cent.

 Barely a third of Canadians say they trust federal
regulation of Al. By contrast, more than half trust Ottawa to
regulate airports. The government needs to
be cautious and convince people of their role before acting.

» Canadians are more cautious than Americans. When asked
about the potential for Al to help industries function
more effectively, Americans show higher trust than
Canadians in Al for every sector, including healthcare,
retail, travel, entertainment, and financial services.

« Canadians are affected by experience: hallucinations
in their own research, social media mischief, or criminal
fraud, meaning Al may be the first technological
advance where familiarity breeds mistrust.



2026 CANTRUST INDEX™:

IN-DEPTH RESULTS AND INSIGHTS



HaVing a tI‘USting Generally speaking, do you believe that most people can be
predisposition remCIins trusted, or you can't be too careful in dealing with people?
at about half of the

Canadian population.

Most People Can Be Trusted (2026)

® Most people can be trusted
You can't be too careful in dealing with people
60 55 53 51 53 55 53 51
2019 2020 2021 2022 2023 2024 2025 2026

Alberta Manitoba & Ontario Québec Atlantic
Saskatchewan
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Trusting disposition levels tend to increase with

income. Younger cohorts improved slightly this
past year as did Boomers.

Higher predisposition to trust with higher income levels.

Most People Can Be Trusted

2020 2025 w2026

58 58

55 55
51
47 47 46 49 B
43 44 44
39 39 38
34 34

GenZ Millennials Gen X Boomers <$35K HH $35K-$75KHH $75K - $99K HH $100k $200K >$200K HH
(1997-2012)  (1981-1996)  (1965-1980)  (1946-1964)



Two-thirds believe most people Please indicate your agreement or
are honest and trUStworthy. disagreement with these statements.

More say they think people are honest than say
that it is their first reaction to trust people.

2025 m 2026 Note the line slopes by age and income.

63 61 80% First reaction is to trust people e===ls becoming harder to trust people
50 70%
60% ———
50%
40%
30%
20%
o 3
I think most of the people | deal It is becoming harder to trust My first reaction is to trust 0?5:\,,\\9&\6 °°+ °o<°é 0\& ,56&:82‘,\ {:2&&@2& QG&S\Q\QG{&Q
with are honest and trustworthy people with events and every people \ Q o 2 9 Y &Y

| & &
passing year <> é\o, Qs{.
oS ®

11
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Rural residents are generally more
inclined to trust people.

Total m Urban m Suburban ' Rural

73

66

63 64

| think most of the people | deal with are honest and It is becoming harder to trust people with events and
trustworthy every passing year

50 50

My first reaction is to trust people



THE CANTRUST INDEX™

AGGREGATE TRUST SCORES
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The annual index score
increased by four per
cent. Itis now close to
pre-Covid levels.

45

Thinking again about Canada, to what extent are you
willing to trust the following organizational categories
to be competent and effective and to do the right thing?

1 means you “trust very little” and 7 means you “trust a
lot” [5-7 reported].

CanTrust Index™

43 45
39 38 - 39 40 38
34
2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026
The CanTrust Index™ score: five institutional components of Canadian society were aggregated to create an overall aggregate trust score. E
This included trust in nonprofits/charities, media, small and medium businesses, governments and large corporations.
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Regional scormg shows larger improvements
in trust in Québec & Atlantic Canada.

CanTrust Index™

= 2019 = 2022 2025 m 2026

Prairies Ontario Québec

Atlantic
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Gen X and lower-income Canadians score
lower, as do those with high school educations.

Rural residents show lower overall trust in institutions.

CanTrust Index™

45
43
i I i |
Gen Z Millennials Gen X Boomers <$35K HH s35K $75K $75K $99K $100k-  >$200K HH <High Post- Rural Urban
(1997-2012) (1981-1996) (1965-1980) (1946-1964) $200K HH School secondary +

41

Suburban



The charity sector leads
and increased. Trust in the
news media is the highest
it’s beenin five years.
Governments rebounded
in 2026. The corporate
sector is still lagging.

m 2016

Thinking again about Canada, to what extent are you
willing to trust the following organizational categories to
be competent and effective and to do the right thing?

1 means you “trust very little” and 7 means you
“trust a lot” [5-7 reported].

2021 2025 m 2026

Nonprofits and charities News media

17

Governments Small and medium corporations Large corporations
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Alusagerises - both

personal and work related.

57

Seldom/Never

19

Personal
2025 m 2026

28

Occasionally Regularly

Use Reg./

Occ. 2025 2026
Total 43 57
Male 50 61
Female 38 52
GenZ 66 73
Millennials 55 69
Gen X 45 57
Boomers 24 34
Urban - 59
Suburban - 50
Rural - 48

To what extent do you personally use Al tools

in your personal or work life?

68

Seldom/Never

Work
2025 m 2026
18
13
Occasionally Regularly

Use Reg/ 2025 2026
Total 31 41
Male 36 44

Female 27 37
GenZ 50 57

Millennials 47 56
Gen X 36 45

Boomers 10 10
Urban - 42

Suburban - 36
Rural - 33
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Similar patterns compared to 2025
data from the United States.

Personal Work
mU.S.* mCanada mU.S.* mCanada
Seldom/Never Occasionally Regularly Seldom/Never Occasionally Regularly

*Fieldwork for the U.S. study was conducted from November 5 to November 12, 2025
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Those who do trust Al to improve the
consumer experience hold more senior
positions in their organizations.

Trust in Al to improve consumer experience

62
38 37
Total Male Female < High School Post- Upper Middle
secondary + management management

Admin

Skilled

Front line
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Fewer than onhe in three trust Hovy much do you trust Artificial Intelligence to
AI to hqve a OSitive im th positively contribute to the Canadian economy?

p p 1 means you “trust very little” and 7 means you
on the economy. “trust a lot” [5-7 reported].

Trust in Al to contribute to the economy

2018 2025 m 2026
47

39 37

37 37
33 35 35

31 32 31 30

Total B.C. Prairies Ontario Québec Atlantic
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Al users are more likely to trust Al to make a
positive impact. Younger Canadians — primarily
men and higher-educated individuals — are also
expressing greater confidence in Al to have a
positive impact on the economy.

Trust in Al to contribute to the economy

2025 m 2026
53

50

th Pos
second

Total Users Non-users GenZ Millennials Gen X Boomers
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It is mainly the more senior levels of employment
that share this belief. Others across the board
are far more skeptical.

Trust in Al to contribute to the economy

m 2026
Total Upper Middle Admin Skilled labour Front line Not working Student

management management



Cq nqdq's Wi"ing ness to trust How much do you trust Artificial Intelligence

to support the following Canadian sectors to

that Al will support specific operate competently and effectively?
iIndustries remains low 1 means you “trust very little” and 7 means
qcross the spectrum. you “trust a lot” [5'7 reported].

Trust in Al to support industries

2025 m2026
41
39 38
37 35 35
i | I 29
Entertainment/ Retail Healthcare Travel Financial services Education Government News media Military
creative work services reporting

25



Canadians are much less trusting that Al will
help industries function more effectively
than their American counterparts.

Trust in Al to support industries

mU.S. m Canada
Entertainment/ Retail Healthcare Travel Financial Education = Government News media Military Average of all
creative work services services reporting sectors

m
26

*Fieldwork for the U.S. study was conducted from November 5 to November 12, 2025



Thel“e Was d five per cent drop As more and more is produced with the help of

o o Artificial Intelligence, is content produced by Al
n the number Of canadlans more or less likely to increase or decrease your
who SCIy Al is making sources trust in the sources you read, or see?
more trustworthy.

® More likely mLess = Same

35 37

2025 2026



Almost half of all Canadians say they are less
likely to trust published content as Al usage grows.

As Al becomes more prevalent across all areas of society, Canadian
leaders in all sectors will have to address this underlying concern.

®m More likely mLess Same

29
U.S.*

*Fieldwork for the U.S. study was conducted from November 5 to November 12, 2025

37

Canada

28
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Only one in three Canadians say

they trust the federal government

to regulate Al companies - far

below other industries.

52

Airports

49

Fisheries &
oceans

49

Banks & financial
institutions

48

Railways

2026

48

Pharmaceutical
companies

To what extent are you willing to trust
the federal government to regulate the
following private sector services?

1 means you “trust very little” and 7
means you “trust a lot” [5-7 reported].

41 411
34
32
Telecom Broadcasters Internet & Al companies
companies social media Py
proof



Looking closer at the 32 per cent overall, results are much
lower in prairie provinces, among older Canadians,
and those with a high school diploma or lower.

Trust is much higher in the C-suite than elsewhere in the corporate world.

Canadian-born individuals are less trusting.

Even among Al users, trust levels are low — at 41 per cent.

® Trust Federal Government to Regulate Al Companies

0

\\ 'bb
T & &

30



TRUST IN
CANADIAN
INSTITUTIONS
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Trust in the military, RCMP, Thinking about Canada, to what extent are you willing
he following instituti
heqlthcqre SYStem, supreme to trust the following institutions to operate

Court, education system and

competently and effectively and to do the right thing?

1 means you “trust very little” and 7 means you

Bank of Canada remain high. “trust a lot” [5-7 reported].

Electoral system trust improved from last year.
Immigration is low at 33 per cent.

2021 © 2025 m 2026

63
61
58
24 54 54 56 = 54

Canadian RCMP The Supreme Canadian Canadian The Bank of Canada's
military Court healthcare education Canada judicial system
system system

4 43
33
Canadian Canadian Canadian Canada's
electoral financial Parliament immigration
system markets system



SOURCES
WE TRUST




CCI nCIdiCI ns continue to On a scale of 1 to 7, please indicate how much

1 you are willing to trust each of the following
trus? dOCtOrs,.frlel:\ds & categories of people_for reliable information.
fqr.nlly q.nd SCIenEISts for 1 means you “trust very little” and 7 means
reliable information. you “trust a lot” [5-7 reported].

2021 © 2025 m 2026

81
78 77
75 73 & —
64 68
63 5
49 48 47
41 40
36 36 34
27 29
23 1
18
’ i - ﬁ 17ﬁ



The list of sources people trust
for reliable information has not
changed much over five years.

None of these come close to the trust levels
expressed on the previous slide for reliable
information from family & friends.

55 55 - ” 2021 2025 m 2026
51
49 50
47 48 47
31K
News on Word of Consumer News on Internet Advertlsmg Social media Traditional Opinion Podcasts
newspaper, mouth from reviews news search posts by advertising on articles on
TV, radio people you websites government people you traditional news
know know media websites &
other media

35

On a scale of 1 to 7, please indicate how much
you are willing to trust the following sources to
provide you with reliable information.

1 means you “trust very little” and 7 means
you “trust a lot” [5-7 reported].

28 29 30
24 25
22

i - i

Al searches Social media Online Blogs Substacks  Sponsored
on LLMs posts by a advertising by social media

brand or companies posts by
company celebrities or
other
influencers



A look at podcasts and trust:
three in five say they listen to
podcasts from time to time.

Listen to Podcasts

67
I I 61
Total GenZ Millennials Gen X Boomers < High school Post- Urban
secondary +

Do you ever listen to podcasts?

Suburban

Rural



31 pel‘ cent Say they "Sten to How often do you listen to a podcast?
podcasts every day or a few

times weekly, 27 per cent say

less frequently and 42 per

cent say they never listen.

m Every day/ Few times weekly Less often Never

29 30 33
42 42

57

63

Total GenZ Millennials Gen X Boomers < High School Post-secondary +

37
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Generally, trust levels fall
into the 50 per cent range
regardless of the topic area.
This is much higher than
other digital platforms.

53

True crime

Health & wellness

If you listen to podcasts, to what degree do you
trust each of the following podcast subject
areas to provide reliable information for you?

1T means you “trust very little” and 7 means
you “trust a lot” [5-7 reported].

Trust Levels Among Listeners

m Total Listeners

Entertainment
& pop culture

Listen Every Day

Self-help

57
52
| | ' |

Money & finance Politics & government n
o



TRUST IN
BUSINESS LEADERS
AND CORPORATIONS




TrUSt Ievels for indUStries Thinking about Canada and the economy, to what extent
are you willing to trust the following industries to operate

to operqte c.ompet.ently competently and effectively and to do the right thing.

and do the rlght thlng 1 means you “trust very little” and 7 means you “trust a

are generqlly low lot” [5-7 reported].

among Canadians.

i 2025 m2026
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People trust coworkers
and immediate
managers more than
they do their CEO for
reliable information.

68

My co-workers

41

Please indicate how much you are willing to trust the
following categories of people for reliable information.

1 means you “trust very little” and 7 means you “trust a
lot” [5-7 reported].

2025 m 2026
67
55
My immediate manager The company CEO or most senior leader



The drivers Of trust in On a scale of 1-7 to what extent do you think each of

o on _2° the actions listed below will help make a compan
compc"“es- Bu“dlng Canqda or branld molre trustwovr\'l[rr;lto you personally? ’
matters more than ever.

1 means you “trust very little” and 7 means you
“trust a lot” [5-7 reported].

2021 = 2025 = 2026

67 66 67 67 67
62 6363 63 61
AL 58
53 56 56
50
46
25
21
\ e ) e

o AP ) AN 3 o e® X 2\ O &
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The number of Canadians
who think business leaders
should speak out on social
issues continues to drop -
from 57 per centin 2022

to 46 per cent this year.

m2022 wm2023 2024 © 2025 m2026

36 IEY 38 [EL
i HHM 12i

Should speak & take Should speak out, but in rare Should not speak out & take
positions regularly instances positions ever

49 49

When it comes to important issues such as climate
change, racism, and social equity, do you think
business leaders should speak out and take
positions regularly on behalf of their company?

The eight per cent drop from 2022 to 2026 is
contrasted by age, region and gender identity.

m Change From 2022

Total

GenZ
Millennials
Gen X

Boomers

Male

Female
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Most be“eve that the If a company ?r rI:])rand war?tshto e:jdvocate for

o O positive social change, which audience is
.genergl p;’l btllcklsl:hlequslt most important to consult and follow?
Imporiant stakenoiaerin

any advocacy activity.

m 2023 ©2024 2025 m2026

General public Customers Employees Shareholders Not sure
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Canadians rate their
company a “C” in terms

If you were to grade your employer on their capacity to
build trust with external stakeholders (clients, customers,
suppliers, partners, etc.), what grade from A+ to F would

of trust building capacity. you give them?
This needle is not moving.

2020
m 2022
2024
m 2026

69.2 A4 70.3 71.5

Total

Grade Given Indexed to 100 and Converted to Letter on below scale

LEGEND: A (85-100) B(75-84) C(65-74) D (50-64) F(<50)
yiv) 68.8 LK 67.7 X2 66.9 70.0
C C K¢ C

76.2 74.5
71.9 734 A o s AN 720 IO o o BT 70.3
64.0
B & C C K C C = C D
I

Upper management Middle management Administrative or support Skilled labour Front line service
(c-suite or VP) (manager or director) staff
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GOVERNMENT, DEMOCRACY,
THE PARTY SYSTEM

An examination of how Canadians feel about the state of

democracy and our political leaders in Canada today.
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Trust in the Prime Minister
improved from 2025, driven
by the change in leadership

and a federal election.

33

32
27

The Prime Minister

2022

32

When you think of these people or groups of people
to what extent do you trust each to do what is right
for Canada, Canadians and our society in general?

1 means you “trust very little” and 7 means you
“trust a lot” [5-7 reported].

2023 = 2024 2025 m2026

26 38 37 37 38
4
32 I

The Premier of your province Your community mayor
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Trust in proVinciql When ydou think of thesE peczlple ?]r groupsh 011: pe((:)ple;o what
o o o o extent do you trust each to do what is right for Canada,
Premiers Is similar -

. Canadians and our society in general?
ACross provinces.

1 means you “trust very little” and 7 means you “trust a lot”
[5-7 reported].

2025 m 2026

Total B.C Alberta Ontario Québec

41
36




Prime Minister Ca rney Thinking about the following Canadian political party leaders,
o please rate how much you trust each one and their ability or
IS the most trUSted potential ability to do what is right for Canada and Canadians.
natlonql Ieader, 1 means you “trust very little” and 7 means you “trust a lot”
at 45 per cent. 157 reported]

Trust in federal political party leaders

May 2025 m January 2026

38
23
I i i 20 '

Mark Carney Pierre Poilievre Don Davies Elizabeth May Yves-Francgois Blanchet

E
49

52



Most believe that govern ment To what extent do you agree or disagree with
o o the statement below?
plays an important role in AN :

o ve o 2ans you “do not agree at all” and 7 means
pro\"d|ng services that help you “agree completely” [5-7 reported].
make Canada a better
country for citizens.

This belief increases with age, income and education levels.
And is much higher among Liberal supporters.

m2023 2024 @ 2025 m 2026

75
65 67

| believe government plays an 1 .\S * \ \ e o C
2\ \ ) G \| o)
important role in providing ce® e o ce® 300‘“e . 9“50“ 00“60‘\‘ o o W W o
services that help make Canada AL os\‘se co®
a better country for our citizens 3 ®

50



Confidence in the electoral Thinking about Canada, to what extent do you trust
o that the current election system in Canada is a) fair;

SYStem hqs Improved over b) represents the votes of citizens?

the past seven years.

1 means you “trust very little” and 7 means you
“trust a lot” [5-7 reported].

22019 m2023 2024 2025 m2026 2019 m=m2023 2024 2025 m2026 2025 = 2026

55 52

43
50 46
Trust the federal
government and Elections
Canada to prevent foreign
The system is fair The system represents the votes of citizens interference in Canadian

elections



Trust in the federql To what extent are you willing to trust the following

federal government services to operate competently
govern ment to Operate and effectively and to do the right thing?

serViceS competently 1 means you “trust very little” and 7 means you
and effectively is mixed. “trust a lot” [5-7 reported].

2024 2025 m=2026

55
51 51 51 50
49 48
47 47
46 46 44 43 45
40 40 39
38 36
34 32
23

57 57

National parks Agriculture and National defence Managing natural Policingand Canada Pension = Employment Healthcare Environmental Managing Indigenous  Immigrationand  Affordable

52

food and security weather public safety  and related old insurance standards and  standards and relationship with relations refugee housing

disasters and age benefits access protection  the United States management
providing relief
E



VACCINES & HEALTH ISSUES
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The Vaccine Challenge

* In 2025, Canada lost its status as a nation where measles had
been eliminated. Both Ontario and Alberta experienced sizable
outbreaks. This public health setback requires a thorough
examination. We need to understand the concerns of
Canadians on all sides of this discussion.

 The 2026 CanTrust Index™, made in Canada, made for Canada,
examines the issue of trust in vaccines.

 In summary, a large majority trust vaccines and the health
system. On the other hand, a significant minority, in the vicinity
of 20 per cent, have concerns and must be heard.

» Concern about vaccines is highest in Alberta and Ontario.

« The fractured range of sources of trusted information on
vaccines should not be lost in this discussion: millions of
Canadians trust radio talk show hosts, Al tools, and religious
leaders, as examples.

» For some, vaccines are simply a question of affordability.




quily dOCtOI‘S Clnd physiciqn On a scale of 1 tcr)] 7,fp|||ease indicate how likely

° g ou are to trust the following sources to
SpQClq"StS are the mOSt )p/)rovide reliable information about vaccines.
trUStworthY sources When 1 means you “trust very little” and 7 means
it comes to VQCCineS. you “trust a lot” [5-7 reported].

A quarter of Canadians expressed trust for reliable information
from religious leaders, talk shows, Al and online chats.

78
74 72 71
65 61 5
Iii|| Iii'l IiiII IiiII Iiill
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Canadians are more Iikely to get Please rank the following reasons

3 Signe o that would make you more likely to
d va.cc"‘e If It h.as been StUdled get a vaccine from your doctor or
qnd iINUuse for f|ve yeqrs or more, other healthcare professional.

and if they understand the reward
versus the risk of getting it.

No other argument comes close to these two.

50 50

m Ranked 1 = Ranked 1/2 m Ranked 1/2/3

21 21
14
5 = 4 311
e I —

Knowing the vaccine has been Understanding the reward vs. Understanding that its part of a Having personally gotten sick Knowing someone who Knowing someone who was I will not get a vaccine
studied and in use for 5+ years the risk government recommended with the ailment previously got the vaccine sick with the ailment
vaccine schedule m

56



One in four Ca nadia ns Have you ever personally declined to be vaccinated
Claim to hq‘,e dec“ned after it was recommended by your doctor for you?
a vaccine request

from their doctor.

m Personally declined a vaccine recommendation from a doctor

Total GenZ Millennials Gen X Boomers Male Female

57



Slightly fewer (16 per cent)
say they have declined for
a dependent child.

20
16
10
Total with GenZ Millennials Gen X
dependent
child(ren)

58

12

Boomers

Have you ever declined a vaccine for one of your children
that was being recommended by your child’'s doctor?

27

23

17
15

Have Children Have Children Have Children Have Children
<5 6-10 11-15 16-18
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Canadians cite concerns about Please rank the reasons that may

o o h d f ing th
negative outcomes and side effects Roommendation of the dootor?
as reasons for not accepting

vaccine recommendations.

A large group ranked not thinking their condition required a vaccine as justification for not getting
one. Almost a third of Canadians have refused a vaccine because they don't believe in them.

m Ranked 1 Ranked 1+2 m Ranked 1+2+3

74
38
21 20
12| miniﬁ"’iWH”i " e [
- || — — -

Concern of Don't think the Don’t believein Having to pay out Concern around Haven'treceived it Challenge to get to Don't have a doctor Other
negative outcomes condition is bad vaccination of pocket /too injection site pain  yet but plan to my doctor or
/ side effects  enough to warrant expensive pharmacy
vaccination ®



Concern ﬂbout Side effects Please rank the reasons that may have

stopped you from accepting the

qnd effiCCICY quds the ranking recommendation of the doctor?
among all age groups.

Affordability ranks higher among Gen Z and Boomers.

76
71
42
37

Ranked 1/2

mGenZ Millennials E Gen X m Boomers

i i
’ ) ii B o-

e Wl me @B
ii 10 O Be H:om mw= H

Concern of negative  Don't think the Don't believein Having to pay out of Concernaround Haven'treceivedit Challenge to getto Don't have a doctor Other
outcomes / side condition is bad vaccination pocket / too injection site pain yet but plan to my doctor or
effects enough to warrant expensive (if pharmacy to get the

vaccination applicable) vaccine

m
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Trust in Health Canada to approve
prescription drugs that are in the
best interest of Canadians is high.

Slightly lower in prairie provinces and among
those less satisfied with life in Canada.

77 76
70 N B oL 69 69 e 70
61 63 63
57
AL E S FTE FF I
Q éow o\% & & v,§z> & é\o‘ < oo& ~ QQ'& $°§~ ,\6"' 06{' &
> & &7 &
57 A9 A
EEA

To what extent do you trust Health Canada
to be doing what is in the best interest of
Canadians in approving prescription drugs?

1 means you “trust very little” and 7 means
you “trust a lot” [5-7 reported].

88 82
80 80 76
70
60 55
51
49 45
3 »
o dx &8 ;&z ‘\QQ Q}°° o‘& ‘,\&6 K\zb .&b é}(\z
g ¥ L s F 5 S &
Ny & D & O
N Q) 3 o &
P (9& t\° \2&4 é\o






From a “st of values’ more In thinking about Canada as a country, please rate

o o how well you feel our country is living up to its
Cq nqdlans be"eve the values in the following areas using a scale of 1to 7.
cou ntry IS IIVIng up toidedls 1 means you “trust very little” and 7 means you
Of freed om, diverSity, “trust a lot” [5-7 reported].

safety and democracy.
These numbers are showing signs of strengthening from 2024.

2024 2025 ®m2026

s 52 59 57
- 22 = 54 53 53 2=
- P P 46 48 48 48 Py 48 47
3 37 36 36 36 3
28

Average of  Freedom Diversity Safety Democracy Education Inclusion Privacy Health Fairness Equity  Sustainability Economic
security

all values
m
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canadians are more Thinking about your own life in Canada, to what
satisfied in their own lives extent do you feel satisfied?

1 means you “trust very little” and 7 means you
“trust a lot” [5-7 reported].

2021 =2024 © 2025 =2026

58
54 54 53

51 50

4
40 3

34

Total Personally Educationally Socially Economically

E
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TRUST CAN BE GROWN

Building a plan for trust may be easier than you think
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Trust is not binary

» Trust is not something you either have or don't.

« The CanTrust Index™ uses a 7-point scale, and many
people choose the neutral 4 in the middle (scores on a
range of 1to 7).

* These individuals can represent a large portion, making
them the "trust swing vote". This group trusts some
things and distrusts others.

» Opportunity for organizations: Trust can be won with
positive actions and communication.

» Failing to listen and engage can cause trust to be lost.

* Trust can be nurtured and grown through deliberate
effort, creating opportunities to build loyalty.




«° proof

CANTRUST INDEX

THANK YOU

For more about our studies and how to build trust in
your organization, please contact:

BRUCE MACLELLAN VANESSA EATON pro of

cantrustindex.ca

bmaclellan@getproof.com veaton@getproof.com
STRATEGIES



http://www.cantrustindex.ca/
mailto:veaton@getproof.com
mailto:bmaclellan@getproof.com
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